
 

 

1 FEDERAL TRADE COMM’N, FEEDING AMERICAN IN A TIME OF CRISIS: THE UNITED STATES GROCERY SUPPLY CHAIN AND THE 

COVID-19 PANDEMIC (Mar. 21 2024), https://www.ftc.gov/reports/feeding-america-time-crisis-ftc-staff-report-united-
states-grocery-supply-chain-covid-19-pandemic.  
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2 Beyond price concessions, these conditions include meeting strict on-time delivery requirements that force suppliers to 
prioritize delivery to the largest chains at the expense of other buyers—even if when large chains purchase more than they can 
sell. In a process known as diversion, the large chains often resell their excess supply to their competitors at marked up prices, 
further exacerbating the disparity in prices. 

3 See, e.g., Roman Inderst & Tommaso M. Valletti, Buyer Power and “The Waterbed Effect,” LIX J. INDUST. ECONOMICS 1, 2, (2011); 
Paul W. Dobson & Roman Inderst, The Waterbed Effect: Where Buying and Selling Power Come Together, 2008 WIS. L. REV. 331, 
336-37 (2008) (discussing the circumstances that can give rise to the waterbed effect, and how the phenomenon can distort 
downstream competition and harm consumers). 
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